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value. There was little regular traffic or purchase of com-
modities : men lived upon the produce of their lands, tilled by
themselves or by their dependents. Still, occasions sometimes
arose in which men might need or desire to buy for them-
selves food, land, or slaves; adventurous traders sometimes
arrived at a great man's house with jewels or robes for sale;
sometimes there was a weryild to be scraped together. And
even if the store were not parted with, the very possession of
things universally desired as ornaments, would increase tho
respect in which a man was regarded. Such a purpose was
served among the English as among the Scandinavian nations
by gold armlets or rings,71 and by the few Koman gold coins
left behind after the barbarian conquest or brought by traders.
The first new and independent coinage in western Europe
was struck by the Merovingian princes ; it was in gold, and
in imitation of a small Koman coin.72 The introduction of.
Christianity into England, bringing with it new ideas of royal
duties and powers, and a closer connection with the Conti-
nent, led almost at once to an imitation of the Merovingian
currency. These first English coins were of gold; probably
very few were struck. The pieces comprising such a cur-
rency were far too valuable to be used conveniently in trade.
Moreover the Teutonic peoples had long shown a preference
for silver over gold. Accordingly, with the rise of trade along
the Frisian shores, and the increasing importance of the Aus-
trasian Franks, there appeared a silver coinage along the lower
Ehine.78 The example was followed in the English kingdoms
which carried on trade with those countries, namely Kent,
Essex, and Mercia; and the silver coins then struck, known
as sceattas, were almost certainly the first coins that came into
general use in England for the purpose of trade.74 They were
not destined, however, to play any considerable part in the
history of English currency: about a century later they were